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International Olympique
International Olympic Committee
Comité International Olympique - 2024

This guide provides media with an overview of the International Olympic Committee
(IOC) Olympic marketing policies, including broadcasting, Olympic partnerships, fan
engagement, licensing and merchandise, and the Olympic brand. I...
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International Olympic Committee
International Olympic Commiittee - 2024

This guide provides media with an overview of the International Olympic Committee
(IOC) Olympic marketing policies, including broadcasting, Olympic partnerships, fan
engagement, licensing and merchandise, and the Olympic brand. It...

Olympic marketing fact file : 2024 edition / International Olympic
Committee

International Olympic Committee
International Olympic Committee - 2024

The “Olympic marketing fact file” is a reference document on the marketing policies and
programmes of the International Olympic Committee (IOC), the Olympic Movement and
the Olympic Games. In this document, the IOC has endeavoured...
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_ International Olympic Committee
International Olympic Committee - 2022

The Olympic Winter Games Beijing 2022 reached a global broadcast audience of more
than 2 billion people, according to independent research conducted on behalf of the
International Olympic Committee (IOC). This report provides the ...
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Tokyo 2020 : audience & insights report / International Olympic
Committee

International Olympic Committee
International Olympic Committee - 2021

This consumer study conducted by Publicis Sport & Entertainment on behalf of the
International Olympic Committee (IOC) surveyed a total of 32,055 people in August
2021 across 17 countries, who were all aged between 13 and 65. The ...

IOC marketing report : Beijing 2022 / International Olympic Commitee
International Olympic Committee
International Olympic Committee - 2022

This Marketing Report details the many efforts of our commercial partners to support
these Games, and for their incredible commitment we are deeply grateful. Without their
backing, the Olympic Winter Games Beijing 2022 simply woul...

IOC marketing : media guide : Olympic Winter Games Beijing 2022 /
International Olympic Committee

International Olympic Committee
International Olympic Committee - 2022

The International Olympic Committee (IOC) is entirely privately funded and therefore
operates Olympic marketing programmes to attract commercial partners, which are
crucial to the continued success of the Olympic Games and the ope...
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IOC marketing report : Tokyo 2020 / International Olympic Committee
International Olympic Committee
International Olympic Committee - 2021

This I0OC publication presents the following themes related to the Tokyo 2020 Summer
Olympic Games: Olympic marketing overview, Olympic broadcasting, Olympic
partnerships, fan engagement, licensing and merchandising and the Olympic...

Site Location Call number
OSC Library Libre-acces MA 30348+1
OSC Library Publications CIO MA 30348

IOC marketing : media guide : Olympic Games Tokyo 2020 /
International Olympic Committee

International Olympic Committee
International Olympic Committee - 2021

The International Olympic Committee (IOC) is entirely privately funded and therefore
operates Olympic marketing programmes to attract commercial partners, which are
crucial to the continued success of the Olympic Games and the ope...

|OC marketing : media guide : Olympic Winter Games PyeongChang
2018 / International Olympic Committee

International Olympic Committee
International Olympic Committee - 2018

The IOC is entirely privately funded and therefore operates Olympic marketing
programmes to attract commercial partners, which are crucial to the continued success
of the Olympic Games and the operations of every organisation with...
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Un travail d'équipe : marketing olympique / Comité International
ARTICLE Olymplque

International Olympic Committee

2018

Apres le succes des Jeux Olympiques d'hiver de PyeongChang 2018, cet article revient
sur le r'ole qu'y ont joué les partenaires de marketing officiels du CIO.

Global broadcast and audience report : PyeongChang 2018 /
[International Olympic Committee]

International Olympic Committee
[International Olympic Committee] - 2018

This document presents the facts and figures regarding broadcast and audience during
the 2018 Olympic Winter Games in PyeongChang with an emphasis on social media.

Marketing report : Rio 2016 / International Olympic Committee
International Olympic Committee
IOC - 2017

This I0C publication presents the following themes related to the Rio 2016 Summer
Olympic Games: Olympic marketing overview, Olympic broadcasting, Olympic
sponsorship, ticketing and the spectator experience, licensing and merchand...

Site Location Call number
OSC Library Libre-acces MA 28322+1
OSC Library Publications CIO MA 28322

I Global broadcast and audience report : Olympic Games Rio 2016 /
QP International Olympic Committee

International Olympic Committee
International Olympic Committee - 2016

This document presents the facts and figures regarding broadcast and audience during
the 2016 Summer Olympic Games in Rio with an emphasis on social media.
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Marketing report : Sochi 2014 / International Olympic Committee
International Olympic Committee
International Olympic Committee - 2014

Rapport marketing du CIO sur les Jeux Olympiques de Sotchi 2014.10C Marketing
report for the Sochi 2014 Olympic Games.

Site Location Call number
OSC Library Libre-acces MA 26791+1
OSC Library Publications CIO MA 26791

Sochi 2014 global broadcast and audience report / Kantar, International
Olympic Committee

International Olympic Committee | Kantar
International Olympic Committee - 2014

This document presents the facts and figures regarding broadcast and audience during
the 2014 Olympic Winter Games in Sochi with an emphasis on social media.

Le pouvoir des anneaux
2014

La Revue olympique sest intéressée au pouvoir des anneaux et s'est demandé
pourquoi ils sont aujourd'hui I'un des symboles les plus reconnus du monde.
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Marketing report : London 2012 / International Olympic Committee
International Olympic Committee

International Olympic Committee - 2012

Rapport marketing du CIO sur les Jeux Olympiques de Londres 2012.

Site Location Call number
OSC Library Libre-acces MA 25977+1
OSC Library Publications CIO MA 25977

London 2012 Olympic Games : global broadcast report / International
12 Olympic Committee, Sponsorship Intelligence

gy Sponsorship Intelligence |
: Summer Olympic Games. Organizing Committee. 30, 2012, London

International Olympic Committee - 2012
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